INSIDE STORY
Corporate Social Responsibility

The INSIDE STORY has been It’s easy to dodge our responsibilities,

. . but we cannot dodge the consequences
researching corporate reputations of dodging our responsibilities.
for almost a decade.

Are you perceived to be responsible at the moment? In
what areas? What more should you do?

What does ‘being socially responsible’ mean? Should
your company have a community role, and how does
The INSIDE STORY advises companies on issues relating this fit with your commercial imperatives? Are your

to this mission critical part of corporate performance. corporate activities seen as sustainable?

We’ve been researching CSR on behalf of key Australian
organisations since 1999.

Areas we’ve consulted on include:

= What are the characteristics of a good employer?
Why?

= What do employees expect of us?
= Are CSR activities hitting the mark?

= How best to publicise CSR activities without being
seen to brag?

= What are the perceived future challenges for a
company as a good corporate citizen?

= What are the main environmental issues facing an
industry? How will these change over the next 5-10
years?

= Which companies are seen as environmental
leaders? What initiatives are the most beneficial?

Expectations of companies differ by stakeholder, as
does awareness and acceptance of activities.

Stakeholders want companies to be involved in CSR,
but frequently have conflicting opinions about activities,
bottom line impact and publicity.

We take you inside the minds of your stakeholders. We
tell you what they think about your CSR program and
your reputation. And then we guide you forward — using
research — towards a strategy that enhances your
standing, your brands and your profit.

We give you the INSIDE STORY on CSR.
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